
MOVING M!NDS
Submitted to:  Make It Awards, Squarespace in partnership with the New York Knicks 
Organization Name: Moving Minds 
Tax Exempt status: N/A 
Founded: 2017 
Date of Application: Dec. 14, 2018 
Address: 220 25th St. Apt 305 Brooklyn, NY 11232 
Email: kate@movingminds.us 
Phone: 347-254-0215 
Website: www.movingminds.us 
Founders: Beth Jewett PhD, Kate Jewett 

We humbly request consideration for the mentorship opportunity and $30,000.00 in support of our  
company MOVING M!NDS. We conduct movement based, skill-building workshops for individuals and 
organizations. This opportunity will be used in development, marketing and future employment of our 
New York City based teachers. Thank you for your consideration! 
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Mission 
MOVING M!NDS collaborates with individuals 
and organizations to develop soft skills 
through movement practices. While providing 
space for creativity and reflection, we 
celebrate our human connection and ability to 
innovate. We encourage people to seek new 
perspectives in order to reach beyond their 
physical and mental boundaries.
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Company Values

lead and follow (communication)

move in unison (collaboration)

Moving Minds is design around the 6C’s, 
a set of soft skills consisting of 

communication, collaboration, critical 
thinking, content, creativity and 

confidence. As a company we work to 
keep these skills at the center of our 

organization. 

find the better way (critical Thinking)

support expression (creativity)

integrity brings trust (confidence)

continuously explore (content)
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Revenue

Tokyo

Meguro LifeNet Insurance 

Promotional Workshop: $1200 
(5/12/2018-5/13/2018) 

Full Adult Workshop: $2500 
(8/13/2018-8/15/2018)

ABLE Conference: $5000 
(8/19/2017-8/20/2017) 

Full Student Workshop: $1500 
(8/21/2017-8/26/2017) 

Adult Promotional Workshop: $600 
(8/23/2017) 

Full Adult Workshop: $3000 
(5/4/2018-5/6/2018) 

Promotional Workshop: $1000 
(5/16/2018)

Subtotal: $3,700Subtotal: $10,100 Subtotal: $1,000
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Chiba

Heart Light Studio

Oki Island

Students and Adults Full 
Workshop: $5000 

(8/17/2018-8/19/2018)

Meguro Public School Teacher 
Orientation IceBreaker: $1000  

(8/6/2018)

Promotional Workshop and 
Presentation: $2200 

(5/20/2018-5/21/2018) 

Full Adult Workshop: $3000 
(8/4/2018-8/5/2018)

Subtotal: $5,200 Subtotal: $5,000Subtotal: $1,000

Total Revenue: $26,000
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The most in demand technical roles have switched 
from STEM to STEAM where A stands for Arts. 

 

-Matt Sigelman, “By the numbers: The job market for data science and analytics,” Burning Glass 

Technologies, February 10, 2017.

Global Need for Art and Soft Skill Development 

Market Demand
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Significant reskilling will be needed by a 
large share of the global workforce over 
the 2018-2022 period.

46%

10%
9%

10%

12%

13%

Less than 1 Month
1-3 Months
3-6 Months
6-12 Months
Over 1 Year
No reskilling needed

Reskilling Needs

Source: Future of Jobs Survey 2018, World 
Economic Forum

The skills taught in Moving Minds are aligned with trending skills for 2022, 
including critical thinking and analysis; creativity, originality and initiative; 
and emotional intelligence. 

These trending skills reflect the 
non-traditional career paths 

that most workers believe they 
are on. Yet, corporate training 
initiatives still heavily focus 

on the traditional career paths. 

Today 2018 Trending 2022 Declining, 2022
Analytical thinking and innovation

Complex problem-solving

Critical thinking and analysis

Active learning and learning strategies

Creativity, originality and initiative

Attention to detail, trustworthiness

Emotional Intelligence

Reasoning, problem solving, and 
ideation

Leadership and social influence

Coordination and time management

Analytical Thinking and Innovation

Active learning and learning strategies

Creativity, originality, and initiative

Technology design and programming

Critical Thinking and analysis

Complex problem-solving

Leadership and social influence

Emotional Intelligence

Reasoning, problem-solving and 
ideation

Systems analysis and education

Manual dexterity, endurance and 
precision

Memory, verbal, auditory and spatial 
abilities

Management of financial, material 
resources

Technology Installation and maintenance

Reading, writing, math and active 
learning

Management of personnel

Quality control and safety awareness

Coordination and time management

Visual, auditory, and speech abilities

Technology use, monitoring and control

Source: Future of Jobs Survey 2018, World Economic Forum
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Marketing Strategy

Brand Awareness Relationship Building Creating Content

Each piece 
of our 

marketing 
strategy 
falls into 

three 
buckets. 

At the center of the Moving Minds marketing strategy is a desire to bring our program to individuals 
and organizations that are in a position to make decisions and influence the direction of the world.  

This includes not only youth, but also people and organizations in positions of power. 

7



Brand Awareness

When it comes to brand awareness, we intend to begin by “preaching to the choir.” There is an increased 
awareness of the importance of soft skill development in the private sector, education, and governmental 
organizations. Educational and training solutions are not keeping up with the demand. Cost-effective, 
training solutions that will help individuals and organizations prepare for the future of work are needed. 
Moving Minds is a training solution that offers rapid development of key skills by tapping into the often 
under-utilized artistic process. Our goal is to let interested individuals and organizations know that we 
have a innovative solution, based in science, that can be conducted at their school or workplace.  

Organizations we will target:  

Businesses interested in investing in soft skill development for employees.  

Businesses that have recently been acquired. 

Businesses that have opened new locations in other countries consisting of team members of varying 
backgrounds and experiences. 

Schools and organizations that are interested in experiencing a New York City art form.  

Schools that are preparing their students for the future of work. (For example, a recent study found 
that 85% of the jobs that exist today will not exist by 2030. These jobs will be replaced with jobs that 

have not been created yet.) 
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Moving Minds puts relationships with participants at the center of our program. Thus far, 100% of Moving Minds work 
has come from word-of-mouth and referrals. As we continue to grow, we see this as the heart of marketing our 
program. We use promotional workshops, as a way to build relationships and increase word-of-mouth awareness. 
These workshops give participants a taste of the experience and help to increase the number of people who are able to 
speak about the workshop. 

One Email

ABLE* Conference & Student Workshop

Oki Island* MIRAI TOKYO*Meguro* promotional 
workshops

Teacher Icebreaker
Adult workshop LifeNet Insurance 

Heart Light Studio* promotional workshop
adult workshop

future collaboration

HLS full adult workshop
future residency

future collaboration

Key *
ABLE: Conference held by Keio University 
MIRAI Tokyo: Community Space  
Heart Light Studio: Co-working space 
Meguro: Tokyo City Council women’s district 
Oki Island: School

Relationship Building
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Case Study: Moving Minds is a program that is based in psychological science.  As part of our marketing 
plan, we hope to utilize our research background to conduct a case study, develop surveys and analyze our 
program.  We will use this information to create white papers and demonstrate the effectiveness of our 
program for promotional purposes.  

Research and development: There is currently a large and growing body of research on the importance of 
soft skill development, as well as on how movement improves cognition.  There is less of an understanding 
of “what” is affective in promoting the development of these skills. Furthermore, there's not a great deal of 
research examining the effects movement has on soft skill development.  We will use our research and 
development not only as a way to improve our program but to help develop this area of research.  

Upon completion of our research, we will seek to publish our findings in publications such as Dance 
Magazine, HR Magazines and Educational and Business Publications.

Creating Content

(Hand Stamped Notebooks for each participant)
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Scale and Distribution
At the heart of the Moving Minds scale and 
distribution strategy, is to bring the unique skills of 
NYC artists and experts to the greater community.  
We believe that an important part of being an artist, 
or expert of any kind (be it science or athletics) is to 
share what you have learned along the way. For this 
reason we will continue to showcase and develop 
curriculum that highlights the important skills that 
artists, scientists, and athletes have to offer. 
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Evan Copeland

Evan Copeland hails from 
central PA and moved to NYC 
in 2003. He received his BFA 
from the Tisch School of the 
Arts where he is an adjunct 
professor. He has worked most 
recently with The Sean Curran 
Company, Shen Wei Dance 
Arts, Bobbi Jene Smith, Ben 
Freedman and director Jean-
Claude Billmaier. Last year he 
danced in the the Houston 
Grand Opera and Sante Fe 
Opera. He performed in 
Punchdrunk's Sleep No More 
NYC and is currently working 
with Martha Clarke. He is a 
creator, performer, teacher, tap 
dancer, coach, personal trainer 
residing in Brooklyn.

Kana Sato

Javier Baca

Native of California, Javier is a 
performer, dancer, educator 
and choreographer. Moving to 
New York City to research 
dance and the moving body, 
Javier performed with Shen 
Wei Dance Arts, HT Chen, 
Gibney Dance and many 
others. He has performed 
throughout the United States, 
Europe, Africa and Asia in 
major festivals and theaters, 
including for European royalty. 
Javier has taught as guest 
artist leading master classes, 
workshops, and has held 
residencies in Sweden, Turkey, 
South Africa, New York City 
Public School System and 
around the USA.

Kana Sato is an actor, dancer, 
physical performer, 
choreographer, 
and movement teacher. She 
developed a passion for the arts 
as a teenager performing and 
teaching in the local musical 
theater company in her native 
Sendai, Japan. Her desire to 
further her education as a 
performer led Kana to earn a BFA 
in Dance from California State 
University, Long Beach. Kana 
toured internationally as a dancer 
for over eight years as one of the 
founding members of Shen Wei 
Dance Arts in venues such 
as Lincoln Center, Sydney Opera 
House, the Barbican London, 
and Venice Biennale. Kana’s 
physical and movement training 
extends beyond all dance forms 
with the exploration and practice 
of Yoga, Butoh, Gaga, Alexander 
Technique, BMC, and Feldenkrais 
Technique. She is also a certified 
Pilates trainer as well as a Kenbiki 
practitioner (ancient Japanese 
bodywork).

Jamie Scott

Jamie Scott is from Great Falls, 
Virginia and began her 
professional training at the 
Washington School of Ballet. She 
attended Barnard College and 
graduated Cum laude in 2005. 
Jamie worked with Merce 
Cunningham as a member of the 
Repertory Understudy Group 
beginning in 2007 and joined the 
Merce Cunningham Dance 
Company in 2009. Her tenure 
there included the Legacy 
Tour which culminated in 
December 2011. In 2012 Jamie 
joined the Trisha Brown Dance 
Company and is in the midst of 
the Proscenium Works, 
1979-2011 world tour. She has 
also worked with Daniel 
Gwirtzman Dance Company, Ana 
Isabel Keilson, the Merce 
Cunningham Trust and Silas 
Reiner. Jamie teaches technique 
and master classes for both the 
Trisha Brown Dance Company 
and Merce Cunningham Trust. 
She is Merce Cunningham Fellow 
2014.

Cecily Campbell

Cecily Campbell is from 
Santa Fe, New Mexico and 
holds a B.F.A.in dance from 
New York University Tisch 
School of the Arts. She was 
a company member of Shen 
Wei Dance Arts from 2008 to 
2013 and began working 
with the Trisha Brown Dance 
Company in 2012.

Currently Moving Minds has 10 NYC-based, trained dance teachers 
that are ready to conduct Moving Minds workshops in NYC and 

throughout the world.  They are the greatest asset that the 
organization has and will be imperative to scaling up our business 

and distributing the Moving Minds workshop. 
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Goals Strategy

Now

Prepare for launch at SXSW EDU 
(March 2019)


1. Advertise event on social media to groups that might be interested. (I.e target HR 
professionals with demonstrated interest in SXSW, or High School Administrators with 
interest in SXSW)


2. Prepare content such as informational brochures for distribution at the conference, and an 
example of the pre-workshop client survey.


3. Order Moving Minds tote bags and t-shirts.

4. Have several copies of self-published book for viewing by participants. (Writing for book is 

complete, design is still needed)

5. Practice our pitch

2019

Generate work

Increase Brand Awareness

Research and Development

1. Begin to reach out to our network in the USA to conduct workshops and promotional 
workshops. 


2. Advertise promotional workshops.

3. Develop content to publish and increase brand awareness. 

4. Apply for opportunities to present our work at conferences such as The National Center 

for Workforce Education Conference, Indeed Interactive, and the 2019 Strategic Talent 
Acquisition Conference


5. Apply for funding for teacher training initiative through SBIR IES grant. 

6. Plan and implement a case study. 

7. Continue to educate ourselves about best practices and utilize resources such as the 

Manhattan Actors Fund 

2020

Continue to Generate Work. 

Continue to Increase Brand 
Awareness

Curriculum Design Residency


1. Conduct curriculum building residency on Oki Islands in Japan (Planning in 
progress.)


2. Conduct curriculum building residency in NYC

3. Continue to train new teachers to conduct the workshop

4. Continue to apply for opportunities to present our work at conferences. 

5. Continue to seek out grant opportunities and funding opportunities. 

6. Publish case study and SBIR IES results. 

7. Prototype software application of program. 

Immediate Goals and Strategy
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5 years from now, Moving Minds will have a studio based in NYC, providing the community a space 
for creativity and reflection. Along with our dance curriculum, we intend to develop workshops in 
collaboration with NYC artists from various fields such as visual art, music, opera and theater.  We 
will be a hub of art-influenced, job-skills training for both young and old, from people not yet in the 
job market to people who need to seek new perspectives in their field.  

10 years from now, Moving Minds will have expanded their studios to several international locations. 
Each location will be run by local artists from the community.  Additionally, traveling NYC based 
artists can choose to conduct their work at other locations. 

Long Term Goals
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Advertisement

SXSW EDU 

Advertisement for increased brand awareness

Marketing Assistant

Videographer

Photographer

$ 250

$1,500

$5,000

$1,000

$1,000

$8,750

Content Development
Printing Costs for Brochures and Survey 

Printing cost for Books (Teacher’s Manual)

Book Illustrator

Professional Branding Services 

$ 200

$ 500 

$1,000

$2,000


$3,700

Merchandise
Fashion Designer for instructor apparel 

Instructor Apparel and Supplies

Tote Bag Printing

Moving Minds T-shirt Printing


$1,000

$1,000

$500

$500

$3,000

Travel
Travel and organization of promotional workshops

Travel to conferences

$5,000

$5,000

$10,000

Education Materials
Hand made notebooks for participants

Workshop Supplies

Videographer

Photographer

$500

$250

$1,000

$1,000

$2750

Case Study & Implementation 
Cost

Case Study analysis

Case Study implementation costs 

$500

$500

$1000

Miscellaneous
Champagne and ticker tape $800 $800

Total
$30,000

Prize Budget
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